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Bachelor of Commerce (B.Com.) Semester—I (C.B.C.S.) Examination
ADVERTISING SALES PROMOTION AND SALES MANAGEMENT-

Optional Paper—8 (1 T 8)
(Vocational Group-11)
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N.B. :— (1) All questions are compulsory.
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(2) All questions carry equal marks.

[Maximum Marks : 80

Define Advertising. Explain the legal and social aspects of Advertising. 8

Describe various functions of Advertising. 8
OR

Advertising plays an important role in the Marketing Process—Explain. 8

Describe various types of Advertising. 8

What is Integrated Marketing Communication ? Explain. 8

Describe about Brand Management and explain its objectives. 8
OR

What are the different Ethics of Advertising ? Explain. 8

Write notes on Brand Equity and Brand Building. 8

Explain the process of developing an advertising. 8

What are the mgjor playersin advertising ? Explain. 8
OR

Explain the structure and functions of an advertising agency. 8

What are the characteristics of Market Research Firms ? Explain. 8
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4. (& What isobjective setting and market poistioning ? Explain. 8

(b) Describe‘Dagmar Approach’ in determination of Target Audience and understanding them. 8

OR
(c) Point out the needs of Consumer Behaviour. Write down its assumptions. 8
(d) What are the various measures to improve Consumer Psychology ? 8
5. Answer in brief :
(@ Explain Ethical aspects of Advertising. 4
(b) Write note on Integrated Marketing Communication. 4
() Explainimportance of market research firm. 4
(d) Different buying motives of consumers. 4
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