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KNT/KW/16/4290–A

Bachelor of Commerce (B.Com.) Semester—I (C.B.C.S.) Examination

ADVERTISING SALES PROMOTION AND SALES MANAGEMENT–I

Optional Paper—8 (1 T 8)

(Vocational Group–III)

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.

(2) All questions carry equal marks.

1. (a) Define Advertising. Explain the legal and social aspects of Advertising. 8

(b) Describe various functions of Advertising. 8

OR

(c) Advertising plays an important role in the Marketing Process—Explain. 8

(d) Describe various types of Advertising. 8

2. (a) What is Integrated Marketing Communication ? Explain. 8

(b) Describe about Brand Management and explain its objectives. 8

OR

(c) What are the different Ethics of Advertising ? Explain. 8

(d) Write notes on Brand Equity and Brand Building. 8

3. (a) Explain the process of developing an advertising. 8

(b) What are the major players in advertising ? Explain. 8

OR

(c) Explain the structure and functions of an advertising agency. 8

(d) What are the characteristics of Market Research Firms ? Explain. 8
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4. (a) What is objective setting and market poistioning ? Explain. 8

(b) Describe ‘Dagmar Approach’ in determination of Target Audience and understanding them. 8

OR

(c) Point out the needs of Consumer Behaviour. Write down its assumptions. 8

(d) What are the various measures to improve Consumer Psychology ? 8

5. Answer in brief :

(a) Explain Ethical aspects of Advertising. 4

(b) Write note on Integrated Marketing Communication. 4

(c) Explain importance of market research firm. 4

(d) Different buying motives of consumers. 4

NWN—9527 2 KNT/KW/16/4290–A



835

835

83
5

835 835

KNT/KW/16/4290–A

Bachelor of Commerce (B.Com.) Semester—I (C.B.C.S.) Examination

ADVERTISING SALES PROMOTION AND SALES MANAGEMENT–I

Optional Paper—8

(Vocational Group–III)

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.

(2) All questions carry equal marks.

¼ejkBh ekè;e½

1. ¼v½ tkfgjkrhph O;k[;k fygk- tkfgjkrhP;k dk;ns’khj o lkekftd ckch Li"V djk- 8

¼c½ tkfgjkrhph fofo/k dk;Zs of.kZr djk- 8

fdaok

¼d½ ^foi.ku izfØ;sr tkfgjkr ,d egRoiw.kZ Hkqfedk fuHkkors* Li"V djk- 8

¼M½ tkfgjkrhps fofo/k izdkj Li"V djk- 8

2. ¼v½ leqPp;kRed foi.ku lans’kogu dk; vkgs \ Li"V djk- 8

¼c½ ^fpUgkadu ¼czWUM½ O;oLFkkiu* Li"V djk vkf.k R;kph mfí"Vs fygk- 8

fdaok

¼d½ tkfgjkrhph fofHkUu fufreRrk dk; vkgs \ o.kZu djk- 8

¼M½ fpUgkadu xq.koRrk vkf.k fpUgkadu fufeZrh ;koj fVik fygk- 8

3. ¼v½ tkfgjkr fodkl izfØ;k Li"V djk- 8

¼c½ tkfgjkrhrhy egRoiw.kZ dkjd (major players) dks.krs vkgsr \ Li"V djk- 8

fdaok

¼d½ tkfgjkr laLFksph jpuk o dk;sZ Li"V djk- 8

¼M½ foi.ku la’kks/ku lkFkkZph oSf’k"Vs dks.krh vkgsr \ Li"V djk- 8
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4. ¼v½ foi.ku LFkkfu;hdj.k vkf.k mís’k fu/kkZj.k dk; vkgs \ Li"V djk- 8

¼c½ yf{kr xzkgdkauk fu/kkZfjr dj.;klkBh rlsp R;kauk letqu ?ks.;klkBh ^MWxekj* n‘f"Vdksu Li"V djk-

8

fdaok

¼d½ xzkgd orZ.kqdhP;k xjtk fuf’pr djk- R;kph x‘fgrs fygk- 8

¼M½ xzkgdk¡phekufldrk ok<fo.;klkBh dks.krh fofo/k lk/kus vkgsr \ 8

5. laf{kIr mRrjs fygk %

¼v½ tkfgjkrhph uSfrd eqY;s Li"V djk- 4

¼c½ ,dkfRed foi.ku lans’kogu oj fVik fygk- 4

¼d½ foi.ku la’kks/ku lkFkkZps egRo Li"V djk 4

¼M½ xzkgdkaP;k fofHkUu Ø;izsj.kk- 4
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¼fgUnh ekè;e½
1. ¼v½ ^foKkiu* dh ifjHkk"kk nhft,A foKkiu ds oS/k ,oa lkekftd eqíksa ij ppkZ dhft,A 8

¼c½ foKkiu ds fofo/k dk;kZs a dks fo’kn dhft,A 8

vFkok

¼d½ ßfoKkiu foi.ku izfØ;k esa egRoiw.kZ Hkwfedk fuHkkrk gSÞ Li"V dhft,A 8

¼M½ foKkiu ds fofo/k izdkj fyf[k;sA 8

2. ¼v½ ,dkfRed foi.ku lans’kokgu D;k gaS \ Li"V dhft,A 8

¼c½ ßfpUgkadu O;oLFkkiuÞ Li"V dhft, ,oa mlds mís’; fyf[k;sA 8

vFkok

¼d½ foKkiu ds fofHkUu uSfrd ewY; D;k gSa \ of.kZr dhft,A 8

¼M½ ^fpUgkadu xq.koRrk* ,oa ^fpUgkadu fufeZrh* bl ij fVIi.kh fyf[k,A 8

3. ¼v½ foKkiu fodkl izfØ;k dks Li"V dhft,A 8

¼c½ foKkiu ds izeq[k dk;ZdrkZ dkSu&ls gaS \ Li"V dhft,A 8

vFkok

¼d½ foKkiu laLFkk dh jpuk rFkk dk;ksZ dks Li"V dhft,A 8

¼M½ foKkiu la’kks/ku lkFkZ dh fo’ks"krk,a D;k gSa Li"V dhft,A 8
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4. ¼v½ foi.ku LFkkuh;dj.k ,oa mís’; fu/kkZj.k D;k gS \ ppkZ djksA 8

¼c½ yf{kr xzkgdkas dks fu/kkZfjr djuk rFkk mudks le>uk blds fy, MkWxej (DAGMAR) n‘f"Vdkss.k

dks foLrkj ls Li"V dhft,A 8

vFkok

¼d½ miHkksDrk O;ogkj dh vko’;drk fuf’pr dhft, rFkk mlds x‘ghr rF; fyf[k,A 8

¼M½ xzkgd ekufldrk c<+kus ds fy, dkSu&ls fofHkUu lk/ku gSa \ Li"V dhft,A 8

5. laf{kIr mÙkj nhft, %

¼v½ foKkiu dh uhfreÙkk Li"V dhft,A 4

¼c½ ,dkfRed foi.ku lans’kokgu ij fVIi.kh fyf[k,A 4

¼d½ foi.ku la’kks/ku lkFkZ dk egRo Li"V dhft,A 4

¼M½ xzkgdksa dh fofHkUu Ø; izsj.kk,aA 4


